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Abstract

The study handled the banking services marketing presented by Omdurman National
Bank and its role in improving the bank's performance .

The study aimed at showing the importance of the banking marketing and its role in
the improvemeant and development of the customer's relationship with the bank . In
addition to the specification of the most banking marketing elements affecting the
improvement of the relationship between the bank and the customer .



The study followed the descriptive historical approach through describing and

analyzing the under the study phenomena
A study tools were the questionnaire which as set up and distributed among the

study sample . Then , the data was analyzed using Statistical package for the Social
Sciences ( SPSS).

The study reached a set of important results such as :-
- The existence of a specialized departments for marketing the banking services has an
effective role in improving the bank's performance through the utilization of marketing
research and the identification of the points of strength and weakness and then
displaying the products and services according to the customer's desire .
- The study revealed the existence of a strong and positive relationship between the
intensive publicity for the banking servies and the increase of the customer's number .
- The study showed the negative aspects such as increase of the services cost on the
performance .

The study recommended the following :-
- Imposition of a control system on the banking services comprising incentives for the
workers who contribute to the improvement of bank's performance .
- The concern with the effective training programmes in the field of the banking
marketing for the workers in order to contribute to the improvement of the bank's
performance .
- The concern with the marketing reasrch because it contributes to providing the bank's
administration with the necessary data and information for putting the plans, executing
the marketing policies, improving and developing the banking services .



