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Abstract

Q

The study aimed at revealing the Impact of Direct-to-customer Advertising on
consumers purchasing decision in Port Sudan Province market.

The study sample consists of (100) individuals from the customers. In order
to achieve the objectives of the study, the researcher designed a questionnaire
consisting of 21 paragraphs to gather the primary information from study
sample. The Statistical Package for Social Sciences (SPSS)

Program and (t) Test was used to analyze and examine the hypothesis, and the
results achieved are:

There is a significant statistical impact of Healthcare awareness on consumer
purchasing decision, perceived benefits and perceived side-effect on
consumer decision.

There is also a significant statistical impact of Drug-Drug interaction and
source of Healthcare information and economic factor on consumers
purchasing decision.

But there is no significant statistical impact of perceived severity.

The most important recommendations of the study:

Give attention to the content of the advertising and put up a committee to
monitor it and make training courses for representatives of pharmaceutical
companies in marketing, and the need to activate the law governs and



regulates the direct advertising in Sudan in accordance with the
pharmaceutical legislation and the interests of customers.



