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Abstract
The study dealt with the effect of electronic marketing on increasing

sales and the problem of the study was to answer the following
questions, how to employ electronic marketing to increase sales and find
integration between them. The importance of the study stemmed from
the importance and vitality of the topics discussed in the study and the
results and recommendations that it reached in addition to providing an
adequate amount of information. And the scientific addition that benefits
researchers, administrators, decision—makers and all those interested in
the e-marketing process. The study also deals with the importance and
impact of e-marketing on the development of sales in commercial
companies in particular and the feasibility of returns to these institutions
from e—-marketing. Among the objectives of the study is to reach the role
of e-marketing and its impact on increasing sales, uncovering the
difficulties facing e—marketing in institutions and developing appropriate
solutions to avoid these difficulties to achieve the maximum benefit from
the services provided by e—marketing in the field of sales, and the study
relied on the descriptive and analytical approach. The study found many
results, the most important of which is that the marketing mix followed
by the marketing establishments to increase their sales through e-
marketing contributes to increasing their sales, and that the institutions
benefit from the opportunities it presents by avoiding threats to use them
for e-marketing. The study also showed that the lack of cultural
awareness of the marketing process Electronic in Sudanese society
reduces the chances of its success. The study recommended several
recommendations, including the need to pay attention to the
infrastructure because it greatly affects the marketing process by
expanding communication networks, and institutions must persuade
users to buy and sell via the Internet by keeping pace with the
technological developments used in the field of electronic marketing and
establishing laws that protect both the product The seller and the buyer

.will ensure the safety of the sales process
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