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Abstract

The study aimed to investigate the effect of the promotional mix of the commercial

Farm Bank, Port Sudan branch.

It also aimed to find out the statistically significant differences in the response of

participant to the effect of the promotional mix on increasing customers.

Regarding the study sample, a random stratified sample was chosen consisting of

50 individuals that were distributed randomly through the study sample.

To achieve the objective of the study, the descriptive analytical approach was used,

analysis of data done by SPSS program.
The most important result of the study as follow:

1\ promoting the services provided by the bank to customer is one of the most

Important factors attracting the customer.

2\Promoting the bank service through various means of communication such As
radio, television and internet, which have close results in terms of access to

information to different social classes.



Cile gaia gall daild

daiiall o) goagall Olsis

Uanad)

i Pleay)

- ¢y

d iy S

3 oalii)

A Abstract

P il sinall Al

c Jslaall dals
L JY) 4

Gaagl) dadia 1 Jo¥1 Juadll
1 Gl ddai: Y
5 aaludl byl ¢ L
2ilagl — Aghpaal) cladil) g 5 — gl giall S Juadl)
40-9 - el el ¢ Y Gagall
42-41 4 paall Dloadl) g it (AU Ciasall
51-43 alagll Gl Eiaal)
Agilaall Acdyal) @ G Juadl)

54-52 Cojlaall shig sl 1 Jg¥) Giagal)
64-55 il gl iy e 4pdlisii ;ALY uagall
81-65 Galally 4ailally ilpa gilly mtially 4yl 4yl @ GG gl




