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Abstract

The study aimed at identify the consumer's conduct and the
influence factors on consumer's conduct, stating how price effects
on the consumer's purchasing decision, also it aimed at identify the
factors of marketing-mix that are effect on making-decision to
purchasing process.

The research followed the analytical descriptive method in
addition to the historical method to track the literature reviews
which related to the subject of the study, in addition to the case
study.

The research reached to number of results, the most
important of which are the followings:

The applying of the marketing-mix factors plays a great role in
pricing the products.
Prices offered by the factory are accepted and satisfied by
customers
The fluctuation of price down and up, affects in adopting a flexible
pricing policy.

Based on the above results, the study recommends the
following:

Full application should be conducted on the factors of marketing-
mix in order to adequate setting to the prices

The necessity to establish low sale centers to attract a great number
of consumers.

Holding training courses for sales men and marketing.
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