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Abstract

This study dealt with the role of marketing polices and its impact
on the quantity of sales, as well as, recognizing the marketing
concepts, polices and the marketing activities followed in Siga’s
grains mills.

The study followed the analytical descriptive methodology through
case study approach in addition to the survey methodology by
choosing a random sample from the study community, the
historical methodology in the chapter that deals with Siga
Company beside conducting personal interviews, questionnaires
and observations as tools for collecting data.

The research came out with the following results:

-The existence of a direct relation between marketing policies and
the quantity of sales .

-The study proved that advertisement is considered the most
important promotional tactic used in the company and has a large
impact in reflecting the products of the company and increasing its
sales. It provides the necessary information of the company’s
products.

The research arrived at the following recommendations:

- The necessity of getting out of the local market to world wide of
free competition through introducing high quality products with
suitable prices.

-Maintaining the market share through caring and continual
follow-up of the clients’ desires.

- Putting future strategic plans to face the expected competition in
the shadow of globalization and the huge technological
development.
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